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2  Reducing Student Exposure to Digital Food and Beverage Marketing

2.	 Digital instructional materials 

Digital instructional materials are online materials that teachers typically use to supplement a comprehensive curriculum. Digital 
materials di�er substantially from printed materials because many are o�ered at no cost, can contain ads, and can collect data about 
students.

Recommendations Existing Policy or Standard Practice for Incorporation

	■ Do not use digital instructional materials with food and 
beverage marketing or recommend students use them.

	■ Utilize a robust student privacy policy to minimize the 
collection of student data by digital materials.

	■ Approved List of Digital Materials

	■ Private Contracts with Vendors

	■ School-Issued Device Settings

	■ School Nutrition Policy

	■ School Wellness Policy

	■ Student Privacy Policy

3.	 Student-owned devices

Student-owned devices can access the internet through data plans that are not subject to school content �lters. �e use of screens 
while eating promotes distracted eating and overeating, as well as increased consumption of low-quality food and beverages due to 
the in�uence of digital food and beverage marketing—all of which contribute to weight gain and the development of childhood 
obesity. Dedicating the lunch period as predictable screen-free time in schools at all grade levels may be bene�cial to the health and 
well-being of students by decreasing exposure to digital marketing and dissociating meals from screen time.

Recommendations Existing Policy or Standard Practice for Incorporation

	■ Expand student-owned device use policies to prohibit use 
during lunch. 

	■ Cell Phone or Electronic Device Use Policy

	■ School Wellness Policy

4.	 Use of social media to communicate with parents and students

Schools often use social media to communicate with parents and students because these platforms are free of charge and are already 
widely adopted by the public. More recently, parents and teachers have become concerned about the impact of social media exposure 
on children’s well-being. Schools can address social media exposure by ensuring that students and families are not obligated to use 
social media platforms laden with harmful content like unhealthy food marketing to access school-related information. Instead, they 
can use any of the various communication platforms and social networking tools that are designed speci�cally for schools.

Recommendations Existing Policy or Standard Practice for Incorporation

	■ Communicate school-related and student activity-related 
information to parents and students on school-dedicated 
platforms.

	■ Electronic Communication or Social Media Policy

	■ School Wellness Policy
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